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WELCOME TO OUR 

BRAND TOOLKIT

We believe that a strong and consistent brand 
is essential for building trust among sponsors, 
researchers, policymakers, funders, volunteers, and 
the media.

This guide shows how our brand should be 
presented across all platforms, including our website, 
social media, and other communication or marketing 
materials. Following these guidelines ensures that 
every interaction with our brand is aligned with our 
values, mission, and overall vision.

Whether you are a designer, marketer, or content 
creator, these guidelines equip you with the 
necessary tools and resources to create a consistent 
and memorable brand experience.



BRAND DNAOUR PURPOSE 
To support the growth of �lm talent 
and smart future-makers through a 
unique and holistic �lm innovation hub.



BRAND DNAOUR VISION 
To bring life small and big dreams 
in the �lm world.



OUR VALUESRADIATING 
POSITIVITY 
We believe that work driven by 
positive energy and mindset 
creates a greater impact and 
reaches further.

Our attitude helps us �nd 
solutions and maintain a healthy 
mindset even in challenging 
situations.



OUR VALUESDRIVEN BY 
INNOVATION 

To drive digital transformation in 
the �lm industry, we must evolve 
with the times and keep pace with 
innovation.

We are not afraid to make mistakes, 
take risks, and learn — because that 
is how we move closer to solutions 
that truly work and make life simpler 
and more convenient.



OPEN TO 
COLLABORATION

Building a successful �lm industry is not 
possible alone, which is why collaboration 
plays a central role for us.

We believe that there is strength in 
collaboration, and that creating together 
elevates both the quality of content and 
execution. That is why we actively foster 
collaboration and remain open to it.

OUR VALUES



ENVIRONMENTALLY 
CONSCIOUS

We value and protect the environment 
around us. We monitor the impact of 
our own activities while also helping our 
companies assess their environmental 
footprint and invest in reducing it.

The green transition of the �lm industry 
cannot be postponed. We work together 
with innovative companies to �nd new 
ways to optimise processes and promote 
sustainability.

OUR VALUES



BRAND STRATEGYPROMISE
We help you enter the world of 
�lm and empower your growth 
through top industry mentors, a 
strong network, a comprehensive 
programme, and a modern 
environment.



BRAND STRATEGYPERSONALITY
I feel supported and I have the 
knowledge, skills, connections, and 
con�dence to succeed in the �lm 
industry.



POSITIONING

• We focus on creating both content services and physical 
environments based on the practical needs and ambitions of 
film industry companies. 

• We provide a holistic solution, giving us a deep understanding 
of the real needs, challenges, and future trends of the film 
industry. 

• We continue to drive film innovation and develop the centre 
in line with the evolving needs and challenges of film industry 
talent, including investment readiness. 

• With a strong sense of mission, we aim to establish a film 
industry epicentre in Ida-Virumaa, contributing to the region’s 
development and economic growth. 

For early-stage and established �lm industry 
companies, the Film Innovation Centre IDA Hub 
offers a comprehensive, modern development 
environment for the �lm industry, because:

BRAND STRATEGY



LOGO
We use our logo with pride and give 
it meaning.
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LOGO 
WITH NAME



LOGO 
CLEAR SPACE
There is a de�ned clear space around the logo to ensure its visibility, 

readability, and visual impact.

No visually dominant elements, photographs, or other logos may be 

placed within this protected area



HEX #00E15C
RGB 0 225 92
CMYK 75 0 100 0
PMS 3529 C

HEX #000000
RGB 0 0 0
CMYK 0 0 0 100
PMS Black 6

OUR BRAND 
COLOURS
Green = nature, energy, and growth.

Black = �lm strip, elegance, and strength.



LOGO 
ON SURFACES
Always use the logo in the prescribed way. 

When placing the logo on images, ensure it 

remains clearly readable.

The logo must not be distorted or displayed in 

any form other than its original design.



BIG
HEADLINE

Helvetica Neue LT Pro
93 Black Extended

Helvetica Neue LT Pro
55 Roman

SMALL
HEADLINE

Helvetica Neue LT Pro 
53 Extended

Body text

TYPOGRAPHY

Our brand uses three typefaces, as shown in 

the accompanying image.



GRAPHIC ELEMENTS

The corners and lines de�ning the screen area are 

always of the same thickness.

The graphics are placed along the edges of the design 

area and can be used in black, neon green, or white, 

depending on the background.



PHOTOGRAPHY 
STYLE



BRAND 
APPLICATION 
EXAMPLES
The following examples show how to use our visual 
identity across different media channels.



NEW FILM AND 
MULTIMEDIA 
INNOVATION 
CENTRE

JOIN NOW
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ENJOY USING IT!

If you have any questions about usage, feel free to contact 

kristi.joeaar@tehnopol.ee or  ranno@brandnew.ee

brandnew.ee


