


WELCOME TO OUR
BRAND TOOLKIT

We believe that a strong and consistent brand

IS essential for building trust among sponsors,
researchers, policymakers, funders, volunteers, and
the media.

This guide shows how our brand should be
presented across all platforms, including our website,
soclial media, and other communication or marketing
materials. Following these guidelines ensures that
every interaction with our brand is aligned with our
values, mission, and overall vision.

Whether you are a designer, marketer, or content
creator, these guidelines equip you with the
necessary tools and resources to create a consistent
and memorable brand experience.
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To bring life small. and big dream

in the Im world.
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OUR VALUES
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the Im industry, we must evolve
with the times and keep pace with =~ 1
innovation. T RS
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We are not afraid to make mistakes, |
take risks, and learn — because that /
IS how we move closer to solutions | !

that truly work and make life simpler \ i
and more convenient. T
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LOGO
WITH NAME
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LOGO

CLEAR SPACE

There is a de ned clear space around the logo to ensure its visibility,

readability, and visual impact.
No visually dominant elements, photographs, or other logos may be

placed within this protected area
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OUR BRAND
COLOURS

Green = nature, energy, and growth.
Black = Im strip, elegance, and strength.

HEX #000000
RGBOOO
CMYK 000 100
PMS Black 6




LOGO
ON SURFACES

Always use the logo in the prescribed way.
When placing the logo on images, ensure it
remains clearly readable.

The logo must not be distorted or displayed in
any form other than its original design.
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TYPOGRAPHY

Our brand uses three typefaces, as shown in

the accompanying image.

BIG
HEADLINE

lelvetica Neue LT Pro
O3 Black Extended

SMALL
HEADLINE

Helvetica Neue LT Pro
53 Extended

Body text

Helvetica Neue LT Pro
55 Roman



GRAPHIC ELEMENTS

The corners and lines de ning the screen area are
always of the same thickness.

The graphics are placed along the edges of the design
area and can be used in black, neon green, or white,
depending on the background.



PHOTOGRAPRHY
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If you have any questions about usage, feel free to contact
or

brandnew.ee



